WHEN IT'S MATCH DAY FOR ROMANIA,
FOOTBALL BELONGS TO EVERYONE.

QUANTITATIVE RESEARCH 0N A REPRESENTATIVE SAIMPLE OF THE ADULT ROMANIAN POPULATION
DATA COLLECTED DURING: 11.06-16.06.2026
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The MNational Team reaches 3 out of 4 Romanians.

%
ay[s

follow the National Team in some way — either through
match results, news or highlights

SAY THEY
ponN’T FOLLOW
THE TERM
AT ALL




ROMANIA

think that on
Romania’s
match day

fans should

wear and display
the national tfeam’s
symbols.



regard the national football
team as a symbol of

national pride
and identifu.
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are among the words sponfaneously associated by Romanians with the national team.
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SAY THEY ALSO WATCH
WHEN PEOPLE AROUND
THEIM ARE WATCHING
ROMANIA’S MATCHES.




Romanians say
they watch

EVERY
MATCH

of the Romanian Team.
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Almost
1in & adults*
iIn Romania

keeps up with
football news
almost every dauy.

*30%




THE PURISTS

5 LU H lIJS I n LU H I C H 15% of the adult population

They love the game itself. They follow_cqmpetitions, watch the tactics and
ROMANIANS o P o det Wit e A IStes e ot
ENGAGE W THE DEDICATED
F g D_IBB H LL ITH 19% of the adult population

Football is part of their very identity. They go to matches, wear
the team’s colors and are active members of fans community.

THE PRASSIONATES
26% of the adult population

Fotball is one of their most important hobbies.
They constantly watch matches, talk about matches
and sometimes watch them at the stadium.

THE EVENT-DRAWN SUPPORTERS
15% of the adult population

They become active when the stakes are high. The National Team, the EURO and
the World Cup draw them in front of screens, most times along with their friends.

THE CASUARLS
6% of the adult population

Fotball apears sporadically in their lives. The game is not a part of their routine
but big moments can attract them too.



8%

Only 18% of Romanian adults declare
they don’t watch football at all.

The rest - 82% - watch football
in one way or another.
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A32% of the adult population




EXPERIENCING FOOTBALL
THROUGH THE GARIME ITSELF

FOTBALL PLAYS AN IMPORTANT ROLE IN THEIR LIVES

PURISTS (15%) DEDICATED (19%)

THEY LOVE THE GRITIE ITSELF

THEY EXPERIENCE FOOTBALL RS
THEIR LIFESTILE

PASSIONATES (26%)])

FOTBALL IS AN IMPORTANT HOBBY

EVENT-DRAWN
SUPPORTERS (15%)

THEY GET ACTIVE AT
THE BIG FOOTBALL MOMENTS

.CHSUHLS (6%)

THEY HAVE UMITED CONTACT WITH FOOTBALL

FOTBALL PLAYS A MINOR ROLE IN THEIR LIVES
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