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Unlocking the pulse:

How often do Romanians attend events?

82%

Sources of information

In the current year and in 2024, 8 out of 10 Romanians state that they a�end events. 
Among the most popular are music conce�s, which are by far the favorites, followed by 
theater pe�ormances, craft fairs, and food festivals. The popularity of other types of 
events varies from 2024 to 2025.

Most people (48%) sta� planning their social calendar 1-3 months in advance. However, 
27% of Romanians organize their activities spontaneously. The main sources of 
information include television, conversations with friends or acquaintances, and social 
media, either through organizers' pages or friends' posts. When deciding which events to 
a�end, the main criterion for Romanians is the ticket price, followed by the distance to 
the event, additional costs, and the lineup.

As for the indicators of good organization, they include providing essential information 
about the event, diversity of pe�ormers, and adherence to the announced schedule.

The core reasonings that users provided for their liking of the Untold festival revolve 
around:
• price accessibility (relatively inexpensive in contrast to other similar scale festivals)
• the diversity of stages (e.g. Main, Galaxy, Alchemy etc.)
• their great organization (e.g. the various food options and the largely available/clean 

toilets),
• the type of people a�ending (pa�icipants mention that people are very friendly and 

truly a�end for the music)
• the safety of the festival
• ticket o�ers and how foreign/lone a�endees were looking for individuals to hang 

out with.

Any change to the above factors can act as a deterrent to festival pa�icipation: 
for example, the removal of the Fo�une (Trance) stage without the prior noti�cation of 
future pa�icipants led to a wave of intense disappointment expressed by trance music 
fans.

A�endance at events seems to be higher when they take place near Romanians.
For events outside their city of residence, they need to be truly special to justify the e�o� 
of traveling and the additional costs, such as accommodation and transpo�ation.

Initiating the event search:

timing and information sources

Concerts with international 

artists, an opportunity to 

increase visibility for Romania

Criteria for choosing 

an event

Aspects that indicate good 

organization of an event

MORE INSIGHTS AT REQUEST

Ask for details from consumer@starcomww.com

in 2025

EVENTS BEHAVIOR

Number of events a�ended:

Number of events that 
event-goers intend to a�end:

Types of events a�ended:
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Decorated 
relaxation area

Event-based CSR actions enhance

societal awareness

Evaluating the importance 

of waste recycling in event 

organization

Netnography findings

The impact of CSR 

campaigns on consumer 

perception of brands

Product preferences for cultural event attendees: 

What do they want to see?

Food cou�

Quiet areas for 
socializing

Tech zone 
o�ering an 
immersive 
experience

I don't 
know/
No 
answer

Non-alcoholic
beverages

Home
appliances

Health services Home
products 

Books 

Electronics
Personal care 
& cosmetics Sweets 

Fashion and 
clothing Food products 
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I don't have a 

formed opinion on 
this ma�er

I think these actions 
are just marketing 
tricks and have no 

real impact 

I think these actions 
are  essential and 
add value to the 
event

I prefer that events focus more on 
ente�ainment than on charity or 

social responsibility

I think they are 
only suitable for 
cause-related 
events

I think they make us more 
aware of what’s 

happening around us 

I don't have 
an opinion

Recycling 
seems more 
like a trend 
than a 
necessity at 
an event

I care more 
about the 
experience 
than the 
recycling 

Recycling is 
not a priority 
for me at 
events 

I appreciate 
recycling at 
events, but I 
don't think it's 
mandatory 

I believe 
waste 
recycling is 
essential at 
events

It doesn't 
impact
me at all

It impacts 
me in the 
moment, 
but doesn't 
convince 
me to use 
the brand

It motivates 
me to get
involved in 
social 
responsibility
activities 
myself

It encourages 
me to try
the brand in 
the future
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Once 
every few 
months

Once 
a year

NeverLess than 
once a year

2-3 times 
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Once
a month
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In other cities
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14% 19% 34% 9% 14% 5%

of Romanians attended events in 2024

80% of Romanians intend to attend events 

75%
of event-goers, the arrangement of 

spaces at events or festivals is 

important and very important 

For

Music 
conce�s  

Theatre 
pe�ormances

Craft fairs

Food festivals

Stand-up 
comedy shows

Event info

A�ist variety

Schedule respect

Sound and lights

Transpo� access

Safety rules

Restrooms

Kids area

Parking

Card& cash

Film festivals

Local spo�s events

A� exhibitions

Dance festivals

International spo�s 
competitions

Types of events event-goers intend to a�end:
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International spo�s 
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Social Media—
in�uencer/celebrity pages

Social Media—
pa�ner brand pages

Radio

Social Media—
a�ist pagesTicket sale websites 

Print media/
news websites 

Posters/billboards 

Event groups 
on social media

Event websites 

Social Media—
friends' posts 

Social Media—
event/organizer pages Television

A�ist websites

Leisure guides

Conversations with friends
or acquaintances 
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Instagrammable 
photo zones
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It positively 
in�uences 
my opinion
on the 
brand

It encourages 
me to 
continue
using the 
brand
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2-5
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More than
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More than
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I don't
know

2%
I don't

remember
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50%

in 2025


