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Easter Meal: Tradition & Modernity

100% traditional, with 
only traditional dishes

Mostly traditional, 
although a few modern 

dishes are included

Mostly modern, it's a 
perfect occasion to try 

new recipes

50% 47% 3%

Romanians are dedicated to traditional Easter meals, 
but also add dishes with a modern influence.

83% of Romanians personally take care of preparing 
the Easter meal, either on their own or with others.
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I spend more time with my
family

I cook traditional Easter
dishes

I do general cleaning

I visit my relatives

I practice the religious
activities specific to the
period

I buy gifts for my loved ones

I send cards or messages to
friends and family

I decorate the house with
Easter-specific ornaments

I buy new clothes and/or
accessories and/or shoes
for Easter

I help the most needy,
donating clothes or older
things that I no longer need

60%

57%

43%

34%

32%

26%

24%

19%

14%

14%
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61%
47%

34%
24% 23% 21% 18% 15%

14% 13% 13%
6% 6% 6% 5% 4% 1%

Discovering Easter: 
meaning, symbols, 
and activities

When it comes to the way Romanians per-
ceive Easter, they are predominantly divid-
ed into two groups: 46% focus on religious 
aspects and spiritual practices, while 44% 
emphasize family. This division is also re-
flected in the main symbols of Easter, such 
as Jesus Christ and the holy light.

Easter:
A time for family
unity and faith

Unveiling the main
symbols of Easter

It is an opportunity to 
spend more time with my 
family, whether we stay 
at home, gather at my 
parents' house or

There are a few free days, 
in which I can travel, go on 
city breaks

I don't do anything 
special, I treat the 
days in the usual way

It is an important 
religious holiday, for 
which I am preparing 
by following the 
traditions step by step

46%

44%

6%
4%

Activities that 
Romanians engage in 
during the Easter 
holidays

Nevertheless, when it comes to the activities 
engaged in by Romanians, most focus on 
family (including extended family) and on 
preparations specific to the period, such as 
cooking and cleaning, while less attention is 
given to spiritual activities.

Romanians prioritize spending time with 
family and friends, an activity favored by 
61%, followed by attending church and 
going for walks in nature. 

What's on Romanians' 
agenda this year?

Gift Shopping Among Romanians: 
Preferences and Inspirations

Where do Romanians get their inspiration?

Which social media platforms are most relevant to them?

Picnics, watching movies, and writing greet-
ings are other popular activities. However, 
only a small percentage engage in Easter 
egg hunts or outdoor sports, with an empha-
sis on relaxation and socializing.

Physical stores Physical shops specialized in gifts

Sites of the
person's preferred
brands

Sites with gift
recommendations

Direct approach to close people

Social networks YouTube

Gift 
recommendations 
from influencers

TV

Online forums Blogs

Magazines Another
answer

56%

36%

27% 25%

23%

22% 20%

16% 14%

13%

8%

7% 1%

Supermarket

Hypermarket

Local markets

Small neighborhood shops

Online delivery apps

Specialized online stores

66%

55%

49%

23%

7%

4%

Romanians obtain either the ingredients for 
traditional dishes or ready-made meals from 
large stores such as hypermarkets and su-
permarkets, as well as from local markets. 
There is a noticeable preference for stores 
that offer a greater variety of products.

Where are the 
ingredients 
purchased from?

Where are the 
traditional Easter 
food purchased from?

20% 5%

17% of Romanians state that the Easter meal 
is prepared by others, whether by family 
members or by placing an order, or, in some 
cases, they choose to go on vacation
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51% 43% 41% 2% 1% 7%

8 out of 10 Romanians have bought local 
products at least once, and approximately 
the same proportion intend to purchase 
them for this year's Easter feast.

When we think of traditional Easter dishes, 
we also think of local producers who offer a 
wide range of products on the market.

Embracing local 
flavors

84%

83%

At least once, Romanians have 
purchased products from local 
producers

Among Romanians, there is an 
intention to buy products from 
local producers this year

Drivers in choosing 
local products

Local markets

Supermarket/
Hypermarket

Directly from farms 
or local producers

ONLINE stores, 
specialized in 
local products

PHYSICAL stores,
specialized in local

products

Romanians associate local products with 
higher quality compared to those available 
in regular stores. This perception serves as 
the main reason for choosing local over im-
ported products, even though they also 
buy local goods from these stores. Addi-
tionally, they aim to support the local econ-
omy.

Price is the main barrier in purchasing 
local products

High prices

I make my own products at home

Reduced accessibility to such 
stores/producers

I appeal to acquaintances who 
make or have such products

The product stock is limited

It requires an additional effort on my part 
(order planning, shipping payment)

I can't find enough information 
about the products on sale

The products do not have 
a diversified range

Another reason

MORE INFO

Segments can be formed based on the perceptions of Romanians and/or their behavior present 
in the dedicated questionnaire

*If interested, some of the demographics or/and variable can be merged

DEEP DIVE ON SEGMENTS AT REQUEST
DEMOGRAPHICAL: 

Gender

Children

Age

Education

Marital status

Income

Ask consumer@starcomww.com for details

• Easter Shopper Profile

• Easter Consumer Profile depending on lifestyle, values, products or brands purchased, etc.

• Comparative conclusions of the results from 2016 vs. 2024 vs. 2025.

• Comparative results for the budget allocated by Romanians on categories of 
products/services (gifts, food, etc.)

7%70% 16%20% 5%

What types of gifts do they 
tend to choose?

Where do they 
buy from?

Online

Offline

39
%

83
%

44% 34%
New clothes Toys for children Home decor items

54
%

76
%

44%

51%

77%

42%
Cosmetics

56
%

67
%

28%

Personal care products

53
%

72
%

28%

Gift baskets with gourmet 
food or delicacies

39
%

84
%

27%

Houseplants or 
potted flowers

16
%

89
%

22%
Jewelry or accessories

56
%

76
%

19%
Tea or coffee sets

72
%

75
%

24%

Books

4
8

%

70
%

The quality of the products is much 
better, compared to those found in 
the supermarket/hypermarket

I want to support 
the local economy

67%

50%

I want to preserve 
local traditions

I trust the ingredients 
list of the products

29%

28%

They have a clean 
label (no e's)

Another reason

11%

1%

The types of stores 
where Romanians 
purchase local products

66%

40%

33%

30%

12%

49%

22%

17%

15%

13%

13%

5%

5%

11%


