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Social networks create unattainable
beauty standards

Comparing yourself to people on social
networks affects self-confidence

On social networks, only the best
version of yourself is shown

Social networks help me relax and
relieve stress

I feel like I spend too much time on
social networks

Posts on social networks inspire me and
help me stay on trend

I feel overwhelmed by the amount of
information I find on social networks

Posts on social networks motivate me to
have a better life

I spend a lot of time checking trends on
social networks

The number of likes and comments on
my posts influences my mood

I base my decisions on the content I see
online

If I don't check my social networks, I feel
like I might miss something important
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BeReal

Reddit

Twitch

Threads

Discord

Twitter (X)

Snapchat

LinkedIn

Pinterest

YouTube

TikTok

Instagram

Facebook

98%

of women have 
an account on at 
least one social 
network
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Elegance

Attention to personal care

A woman who maintains her
body and figure

Well-groomed hair/hairstyle

Clothing specific to women

Sensual traits: lips, breasts,
long legs, etc.

Makeup routine that
highlights the face

Fertility

Wearing appropriate
accessories for the outfit
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Self-confidence

Naturalness

Delicate attitude/gestures

Sensitivity

Gentleness

Care for loved ones

Independence

Diplomacy

Emotion

Empathy

Patience

Strength

Vulnerability

Need for protection

Compassion
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What defines femininity?

key traits & confidence boosters

Although physical appearance is often 
emphasized today, women believe that 
femininity is rather defined by behavior and 
values. It is associated with elegance, 
self-confidence, and a delicate attitude or 
gestures.

However, when analyzing age groups, we 
notice differences in the perception of 
femininity. Young women aged 18-24 
associate it more than other segments with 

delicate gestures, independence, strength, 
and patience. Women aged 25-34 define it 
primarily through elegance, gentleness, and 
emotion. Those between 35-44 place 
greater emphasis on personal care and 
physical appearance (hair, outfits, overall 
look), while women aged 45-55 link it more 
strongly to self-confidence, naturalness, 
sensitivity, and care for loved ones. These 
perception differences may be influenced 
by the life stage each age group is in.

Self-confidence in women stems primarily 
from within themselves and their personal 
achievements. They feel more confident in 
their own abilities due to a deep internal 
process based on self-awareness, personal 
successes, and the development of a 
positive mindset. 

Thus, the sense of confidence is rooted in 
their self-perception, and as they receive 
support from those around them – family, 
partners, and the community – this 
confidence becomes stronger and helps 
them face life's challenges.

Women aged 18 to 34 perceive social media 
as having a negative impact on self-image, 
believing that it creates unrealistic beauty 
standards. Women aged 25 to 34 feel that 
social media showcases only idealized 
versions of users, which can affect 
self-confidence and lead to information 
overload. 

On the other hand, young women aged 18 
to 24 also recognize positive aspects, 
seeing these platforms as a source of 
relaxation and motivation for a better 
lifestyle, although they admit to spending 
too much time online following new trends.

Opinions are balanced, with minor 
differences; however, overall, women tend 
to be more neutral or skeptical when it 
comes to trusting social media. 

Nevertheless, trends and reviews enjoy a 
higher level of trust, as these are the 
aspects where women show a more positive 
attitude.

Exploring Femininity: 

Women and Social Media:
trust, platforms, and influencer influence

A�itudes toward self-confidence

Top 10 Key factors that boost self-confidence

A woman's 
behavior
and values

A woman's 
physical
appearance
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In everyday life, I dress and/or wear
makeup as I wish

I believe I am capable of overcoming
obstacles in my life

I trust the decisions I make, even in
difficult situations

Generally, I feel in control of the actions
and decisions that concern me

I feel competent in my field or in what I
do daily

I am not afraid to express my point of
view, even if others disagree

I do not worry excessively about what
others think of me

There are certain physical features I
would like to change about myself

I wish I had certain qualities like artistic
skills, deeper understanding, etc.

I cannot find people who are right for
me
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Women' perception of social media

How much do women trust social media?

In most fields, women trust experts, except 
in categories related to social life, events, 
and travel, where they rely on 
recommendations from family and friends. 
Being close individuals, they can offer 

personalized advice tailored to those who 
seek it, and their familiarity with the lifestyle 
of family and friends allows women to 
better assess whether the information 
received aligns with their own preferences.

Trusted sources by category: The most popular

In the Romanian online space, there are 
numerous influencers, ranging from 
nano-influencers to macro-influencers and 
content creators. As an influencer 
collaborates with more and more brands, it 
can become difficult for followers to trust 

the authenticity of their recommendations. 
That’s why most followers value 
transparency – they want influencers to 
genuinely use the promoted products, 
document their experience with them, and 
be authentic, without filters.

What makes influencers and content creators 
trustworthy?

Five types of women in advertising: Affinity

Women' perception 
of social media 
filters
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Advertising
campaigns

Authenticity
of

influencers
and content

creators

Authenticity
of the

images
presented

Accuracy of
the

information
presented

Products
used by
different
people

The current
trends

presented

The reviews
presented
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Consumer trust…

Skin Care

51%

Hair Care

48%

Travel

28%

40%

Make-up

Experts in 
the field

58%

Nutrition

38%

Lifestyle
43%

Tech

36%

Cooking

45%

Sport

32%

Social life

The
Icon

The 
Effortless 

Beauty

The
Heart of 

the Home

The 
Boss Babe

The
Energy Queen

Family
Friends

They provide real-time demonstrations of
products

They post "before and after" or detailed testing
processes

They share their experiences in a real way,
presenting a human image

They specify whether they recommend a
product that was received for free or if it's a

paid advertisement
They actively interact through comments,

Q&A, or private messages

They recommend products or services suitable
for my lifestyle

The community formed around them

Consistency and a history of good
recommendations

They use a friendly tone, as if talking to a friend

I like their lifestyle and trust their choices

Other

I don't know
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To blur imperfections (wrinkles, acne
etc.)

To correct lighting and colors

To have an aesthetic profile

To feel comfortable in front of the
camera

To hide tiredness or stress

To feel more confident

For fun and experimentation

To meet certain beauty standards

To avoid criticism and negative
comments

To get more likes

To follow trends

Because it has become a habit

I don't know
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Women and Social Media Filters:
perceptions, habits, and motivations

Social networks 
promote reality

Naturalness is an 
act of courage on 
social networks

It's okay to have 
days when you 
don't look 
"Instagrammable"

Comparing yourself to filtered 
images sets unrealistic 
expectations for your own 
appearance

Social networks 
create 

frustration
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Filters distort 
the perception 
of reality

of women are aware 
of the existence of 

editing filters

80%

I feel confident 
just the way I am, 
without feeling 
the need to edit

I try to be natural all 
the time, even if it's not 
always easy

I accept my appearance, 
but sometimes I prefer to 
enhance it in photos

I feel insecure 
when I post 
without filters

I always edit my 
photos

I don't post 
photos of myself

75%

21%

Agree Neutral% I don’t knowDisagree

Agree Neutral I don’t knowDisagree%

Agree Neutral I don’t knowDisagree%

35% 82% 81% 69% 72%

Under Social Media's
Influence beauty standards

and the power
of media on women

of women state that 
they edit their social 

media posts

37%

More insights at request

Trusted sources for social media content by category – overview of all 
sources (celebrities, brands, companies, influencers, etc.); 

Trusted sources for social media content by category – comparison 
of Women influencers vs. Men influencers;

Key qualities of women influencers and content creators; 

Women in advertising – key qualities based on different female 
archetypes in advertising; 

Comprehensive study conclusions;

Demographic data comparisons;

Ask consumer@starcomww.com for details

facebook.com/DataIntelligencebyPublicisGroupeRomania

www.dataintelligence.ro

linkedin.com/showcase/90952161/
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