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/250 admit play games installed on
ing their mobile phones. &
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NO. OF g
GAMES

NO. OF GAMES

CURRENTLY PLAYED |
Cmline garmers play in .3%
average 2,9 games at the 8-9 1%
sane firme, mostly on
gaming websites or
social networks.

NO. OF
HOURS
PERSESSION

FREQUENCY
& DURATION

Omnline gamers play
games on the Intermet in
average 7 imes a week.
The majority plays less
thiari 1 hour per ganing
session.

Preferred devices for
online gaming are: the
PC/ laptop: the mobile
phorie.

During the early hours
they play equally on
their PC and mabile -
phone, while in the
afternoon they seem to
prefer using the mobile
phone and in the
avening their PC/ laptop.

W 0501 - 10:00
B 10:01 = 12:00
B 12:01 - 16:00
B 1601 - 15:00
1900 - 00:00
00:01 - 06:00

! Dot play online

using this device

TYPE OF
GAMES

Even if the: majority
prefars to play online
free games, 20% admit
paying for online garnes
up to S00 RON of even
moare.

They also prefer solo
experiences. Only 26%
play with other people,
rmore likely strangers
they met during the
game or real friends.

PREFERRED
GAMES

Romanian ord[negamers' s
like playing: purzles
educational or adventure
ames.

Maore complex orline
games, like 15t and 3rd
person shooter,
altemnative reality, fantasy
games catch the
attention of less than
I0% of the onling

gamers,
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WEBSITES & i Saista
PLATFORMS Bot

(RO &
£ out of 10 chooze (o abraad)
play cnline games on /
i ; A | Caming
foreign wehsites. Their ToP 10 o

preference is cleary :
oriented towards games | WEBSITES from abroad

on Facebook, followed at
considerable distance by
garmeforge com and
gocdgamesstidiooom.

: OMLINE
Ot of the cnline PLATFORMS
platforms, Xbox, Stearm,
FlayStation nebwaork and
CamersCate stand out as
more likely to be used.
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ADS &
IN GAMES

Oiffer them tangible benefits:
Orline gamers acceptads as 387
lorg as they also obtain
benefits in return: Preferred
are: getting the game for free,
supparting social causes and
receiving benefits that can be
uzed in the game. 20%
remember brands advertised
in the game. Ads are being

: Adgin Adoimoniing . Adsinontine. Adsin 1 remember
clicked Eq‘,"B"-"' Mm : anline gamesdon't  gamesdent  onling thies brands
dmurﬂqulng orplaying online  gamesdomt bothermeas bothermeas  gamesdont for which
games and 115 actually want  botherme  longasican  longasi bother me  Tve seen
to buy products advertised in aslongas! supporta obtain ads in
online games Only Sout of 10 canplay the  soclal cause  banefits | arilire
show no interestin seeing ads ~ gamefor. can use in Qames
in online games. free the game
NO yes 20% 7%

12% 12% %
. -8
WoULD BE
!r'::TEgEiTDDs Iremember Adsinoriine Adsinonline Ielicken  Idlickon
IN ONLINE the bramnda games make  games ads that 1 ads when |
fer wkich e look for determine meé  seewhile]  play garmes
GAMES? I've zeen more to buy the downloadf onling
acks wille Irforrrdticn TESpECivE update an
downloadin . on the brand onling
gl updating  respective game
an cniine brand
garma
TOP 10 CATEGORIES FOR WHICH

THEY WOULD BE INTERESTED
TOSEE ADS IN ONLINE GAMES...

Mest of them want to
see ads related to
computers! laptops,
mobile phones, tablets or
books or image related
articles, like clothes,
shoes of aCCessanes.

Groups on Facebook are
their main source of
information regarding
anline games, followed
by YouTube videos and
discussions on forums.
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83 of the online gamers also
“admit play games installed on
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tend to spend half of it, 30

conveyance and at work:
Active and social events
leave less time for

mobile gaming.

Adsinmobile  Ichckonads  Adsin Lolick om
garnes make . thatl seewhile  mobie ads wien |
mig look for Idownload!  games play games
miare-, update a garme  determing.  onthe:
brmmnd biand

online ganiers = 6 out of 10
would be interested to

2 .-“ 'ﬂi TET‘['l-!-'gm!'b-
Their top preferences are:
similarto those of the online
garmers: IT, mobile, clothes:

Ask for details from consumer@ro.starcomworldwide.com



