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MOBILE MOMENTS

Consumers will look to their mobile
devices to maximize absolutely every
moment.

Mobile will become like
glasses/ lenses to better
see surrounding reality.

Smart phone
penetration

don't leave search on their search after take action
home without smart phones local as aresult
their device every day information

| CELEBRATION NATION

Emerging markets will
proudly export and
even flaunt their
national and cultural
heritage.

Symbols, lifestyles and traditions are
becoming a source of pride for
domestic consumers, and of interest
to global consumers.
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AGAIN MADE HERE
Manufacturing is
coming home.

Local products can meet mixed
expectations of: getting the right
product in shortest time, often
considering eco-concerns trends and
fulfilling the desire for more

interesting STATUS STORIES.
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complementary media to TV and
with smart phones penetration on an
increasing trend,

Internet tends to be more and more a {

the 3rd screen should
be shortly considered.
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Light TV viewers have increasing Most of the people use the Internet
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Especially early Thetrend is visibleeven  With internet
adopters willuse a vice versa: on line penetration having the
second screen content providers highest increase in rural
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one to improve their spotted also at national
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SOCIAL MEDIA: A NEW MASS CHANNEL

All social
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channels are
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Media content must become a collective
social experience like big sports competitions
or the Oscars, triggering participation via:
conversations, supporting groups and even
off line actions.
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Brands are moving

from simple exposure 89,529 ios e
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For most of the big players, Target loyalty to a certain TV show

sponsorship will represent the will be reward via participative

platform for brand content creation.  actions, like the possibility of
deciding next episode plot or to vote
the next TV series to be broadcasted.

| REAL TIME PLANNING

Adjust campaigns and
strategies in order to
respond to real time
information,

taking advantage of the buzz
created around one big mass
interest news and turning it into
fiuid brand recognition &
appreciation is a highly rewarding
social listening result.

Rising awareness on breast cancer  Gandul reaction to The Guardian
control importance by connecting  campaign meant to stop Romanian
Avon message with Angelina Jolie  emigrants to come and work in UK.

mastectormny
Managing Tactical response Spontaneously
and to advertising proliferate real
responding to campaign life major

conversations feedback morments.

Ask for details from consumeri@ro starcomworldwide.com




