EVENTS BEHAVIOR

in 2024

Cultural events and activities have been gaining
momentum lately, and it seems that Romanians are
quite interested in experimenting.
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Music concerts sre the first choice of

Romardans, followed by craft fairs and
theater performances. Romanians are
also interesied'in gastronomy,
entertainment through stand-up comedy
shows of spofts events.

However, some Romanians are also
heading towards the professional and/or
personal development side and choose
to participate in local or international
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Criteria in choosing events

The price of the ficket s the-maln factor
considered by Romanians when choosing
an event to atiend. However, we can
sssume that the price might be & barrier
that Bomanians walld be willing to over—
come, depending on how strong their
desire jsto attend that event or thase
EVENts,

Remanlans also pay attentlon to the dis-
tance from home to the event and the
additional costs associated with attend-
ingthe event

In 2024, Romanians desire to enjoy live
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They would alsc like to have the
possibility to interact with their favorite
stars, as happened in the past at various
brand activities during festivals
The attraction to the artistic sphere is
strong ameng the Romanian public, asis
the opportunity to discover new or local
products.
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This could mean having comfortable
seating arrangements, guist zones, or
even designated socializing areas that
epcourage interaction and engagement
among participants

Improving festival
experiences: Layout
and food court

For 1% of Romanians, the way spaces are
arranged withina festival is important

Furtharmare; the food court plays asig-
nificant role in the festival experience

This suagests that organizers should pay
close attention to the design and layout
of their events. They should ensure there
are areas where attendess can relax and
socialize, not just aress for parformances
arpresentations.

Crganizers should not only ensure that
food and drinks are readily evailable but
also that there is a wide variety and high
quality of products.
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The activations within
events provide brands
awareness and enhance
the level of
consideration from the
participants.

The categories of products that Romanians desire

at events
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Aspects that indicate good event organization, in
the perception of Romanians

Romanians perceive g well-organized
event as one that showcases a diversity
of artists and offers high-quality sound
and lighting. They expect the event to run
on schedule and for the organizers to
orovide comprehensive information
about the program, sccess, and other de-
tails

formation

an thraugh various
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Transportation options and parking avail-
ability are also important considarations

for them, They appreciate when an event
iz easily accessible, sither through public
transportation or with emple parking for

those who choose to drive; These ale-

ments contribute to the overall experi-
ence and satisfaction of attending the
evert,
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When It comes to social respansibility
actions taken during svents, Romanisns
are split into two campe.

Some Romanians view these actions as
Depeficial, believing that they provide an
appofunity to ralse awareness about
imperiant issues and enhance the overall
value and purpose of the event

On the other hand, there are thosa who
prefer events to focus solely on
antertainment. Thay attend thase events
for enjoyment and leisure, rather than to
angage with social or snvironmental
causes

The importance of
recycling at events
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7 out of 10 Romanians are in consensus
that recycling is an essential part of any
event..

Meanwhile, 18% of Romanians eppreciate
the recycling initlative at avants;
recognizing its importance, but do not
view it as a mandataory practice.

The remaining portion of Romanians are
primarily focused onthe event itseff and
may overlook the importance of the
recyciing initistive

For svent organizers, this information
underscores the importance of providing
clearly marked regycting bins at their
venues

5

2% 3%
A e S
larm maore Recycilng I don't have
Interestedin SEEITS: MOTe an opknicn
the like: & trand
experence nota
offered by the: necessity at
everit than in an event

recyching

The impact of CSR
activities within events

Brands' involvemeant in social
responsibility actions positively Impacts
their image.

When companies participate in social
responsibility initiatves; it not only
boosts their public images but also
strengthens their relationship with
CORNSUIMErs

Furthermaore; this positive image can
attract new customers wha are drawn to
brands thet demonstrate social
invialvemeant.
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