
Unveiling the main 
symbols of Easter

Easter:
A time for family
unity and faith

The Romanians are a predominantly 
religious people, and this is evident in the 
symbols they associate with Easter— 
Jesus Christ, holy light, and Easter eggs.

It is an important 
religious holiday, for 
which I am preparing by 
following the traditions 
step by step

There are a few free 
days, in which I can 
travel, go on city 
breaks I don’t do anything special,

I treat the days in the usual way

The
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Activities that 
Romanians engage 
in during the Easter 
holidays

28% of Romanians 
buy gifts for their 
loved ones on Easter 
holidays.
What types of gifts do they 
tend to choose?

Romanians are dedicated to 
traditional Easter meals

The Easter meal 
is predominantly 
cooked within 
the family

Gift inspiration: Offline vs. Online sources

Online

Offline

Where do they buy from?

I spend more time 
with my family

I do general cleaning

I practice the religious 
activities specific to the 
period (eg: fasting)

I visit my relatives (ex: 
grandparents)

I buy gifts for my 
loved ones

I help the most needy, 
donating clothes or 
older things that I no 
longer need

I help the most needy 
by donating money

I volunteer

Another activity

I don’t do anything in 
particular

It’s an opportunity to 
spend more time 
together with my family, 
whether we stay at 
home, gather at out 
parents’ house, or visit 
our godparents

46%43%

6%
5%

69%

47%

42%

37%

28%

21%

15%

4%

1%

4%

To spend time with
friends and family

To walk in nature

To watch TV

To visit special places
in the city or nearby

To watch movies/series
on streaming platforms

To write greetings
to close people

To read a book

To spend my time
in the kitchen

To participate in outdoor
sports activities

To stay on social 
networks

To take a tour of the 
restaurants

To travel abroad

To go to the gym

Another activity

76%

22%

21%

17%

15%

15%

12%

9%

9%

4%

4%

2%

3%

46%

71% 59%

Electronic or household appliances

21%

62% 81%

68%

New Clothes

67% 70%

Cosmetics

62%

61% 71%

Books

36%

76% 39%

Tickets to events

16%

70% 42%

Plane tickets to a new destination

11%

64% 64%

 IT equipment and mobile

16%

75% 39%

Courses, trainings

8%

78% 37%

A trip to the country

9%

67%

40%

39%

32%

32%

31%

17%

15%

15%

12%

11%

11%

Physical stores

Physical shops specialized in gifts

Sites with gift recommendations

Social networks

Sites of the person's preferred brands

Direct approach to close people

Online forums

YouTube

TV

Gift recommendations from 
influencers and content creators

100% traditional, only 
with traditional dishes 

(coloured eggs, lamb or 
other lamb dishes, etc.)

Rather traditional, 
although some kind of 

more modern food 
sneaks in

Rather modern, it’s a 
perfect opportunity 

to try new dishes

Magazines

Blogs

52% 44% 4%

Romanian Easter
Traditions & Habits

Romanians are divided into two camps 
when it comes to presenting their 
perception of this important holiday.

For 46% of Romanians, it means time spent 
with family and loved ones, while for 43% 
of Romanians, it means the spiritual aspect 
for which they prepare step by step.

We live in a fast-paced world and don't 
always have time for our loved ones, but on 
holidays, Romanians focus on family, 
whether they meet or buy gifts for them.

Physical stores are the main source of 
inspiration for Romanians when it comes 
to choosing gifts for loved ones, whether 
it's general stores or stores specialized in 
gifts.

However, Romanians also find inspiration 
online, on specialized websites, on social 
media, and on the favorite websites of the 
dear ones. 

For Easter 2024, the tradition of spending 
time together with family is maintained, but 
Romanians are directing their attention 
towards relaxation activities—nature walks, 
nearby trips, and watching video content 
(TV, streaming platforms).

In Romanian society, there is a tradition of 
wearing new clothes for Easter, and this 
category of products is the primary 
choice when it comes to gifts for loved 
ones, followed by cosmetics and books. 
When it comes to the nature of stores 
where Romanians choose to shop, it 
varies depending on the chosen gift. For 
clothing, cosmetics, and books, there is a 
tendency to choose physical stores to a 
greater extent, while gifts in the tech 
area, vacation tickets or events, and 
courses tend to be purchased online 
because all the specifications of the 
products can be found on the internet.

Although most Romanians have access to 
international cuisine, 52% of them declare 
that the Easter meal is usually composed 
of 100% traditional dishes. However, 
approximately half of them (44%) also 
alternate with modern cuisine.

Since 2016, Romanians have become more 
open to adding modern dishes to the 
Easter feast (2016: 34% vs. 2024: 44%), 
even though the menu is predominantly 
traditional.

When families gather, they also cook together as 
stated by Romanians - 54% of them declare that 
they cook together with their loved ones on the 
eve of Easter. Compared to 2016, there have been 
changes in the behavior of Romanians: Romanians 
cook more as a family (2016: 40% vs. 2024: 54%) 
and rely less on others (2016: 26% vs. 2024: 16%) 
for Easter feast. 

Easter eggs and cozonac (sweet bread) 
are the main dishes on the Easter menu, 
followed by the traditional pasca (Easter 
cake) and various pastries. However, the 
Easter feast wouldn't be complete 
without roast lamb, boeuf salad (a type of 
salad), and sarmale (stuffed cabbage 
rolls).

The acquisition of 
traditional dishes is 
made from...

When we think of traditional Easter 
dishes, we also think of local producers 
who offer a wide range of products on the 
market.

8 out of 10 Romanians have bought local 
products at least once, and approximately 
the same proportion intend to purchase 
them for this year's Easter feast.

Me together with other people 
(partner, family)

Just me Other people 
(parents, 
sisters, etc.)

We don't cook, we order / leave 
the town and eat at a hotel or 

guesthouse

54% 28% 16%

2%

21% 8%

Supermarket

Romanians who get involved in preparing 
Easter dishes opt for large stores when it 
comes to purchasing ingredients but also 
turn to local markets.

Hypermarket

Local markets

Small neighborhood shops

Online delivery applications

Specialized online stores

68%

57%

52%

27%

10%

8%

Traditional dishes 
on the Easter feast 
TOP 10

Easter eggs

76%

Lamb tripe

52%

Boeuf salad

51%
Lamb roast

49% Sarmale

48%

Lettuce

38%
Cheese

38%

Easter cake
(Pasca)

58%

Cakes

55%
Sweet bread

(Cozonac)

70%

Embracing local fare: 
Romanian Easter 
traditions and local 
producers

82%

83%

At least once, Romanians have 
purchased products from local 
producers

Among Romanians, there is an 
intention to buy products from 
local producers this year

Romanians’ 
preferences for local: 
markets, farms, and 
mainstream stores

Local markets

Directly from farms or local 
producers

Supermarket/ Hypermarket

PHYSICAL stores, specialized 
in local products

ONLINE stores, specialized 
in local products

65%

39%

35%

34%

13%

Challenges in 
purchasing local 
products: 
perceptions, access, 
and homemade 
traditions 

The budget 
allocated by 
Romanians for 
Easter

High prices

I make my own products at home

Reduced accessibility to such stores/ 
producers

I appeal to acquaintances who make 
or have such products

The product stock is limited

It requires an additional effort on my part 
(order planning, shipping payment)

I can't find enough information about the 
products on sale

The products do not have a diversified 
range

Another reason

37%

24%

20%

20%

17%

16%

15%

13%

4%

Contemporary
Easter Traditions

2024

Compared to the data from 2016, the 
number of Romanians associating Easter 
with religion has decreased from 62% to 
43%. In 2024, Romanians are more 
focused on family, while spirituality is not 
neglected.

Only 11% are those who don't make a big 
fuss and enjoy a few days off to travel or 
simply follow their daily routine.

Romanians value the major holidays on the 
calendar and prepare thoroughly - they do 
general cleaning, but also prepare 
spiritually through fasting or confession.

40% of Romanians are also mindful of the 
less fortunate, as holidays have this power 
over people. They awaken the feeling of 
being better, so they declare that on 
Easter they donate clothes, money, or 
even volunteer.

Easter 2024: Family 
time and relaxation

31% of Romanians choose not to take a 
guess with the gift and prefer to talk 
directly to the person in question.

Online forums, YouTube, TV, content 
creators, and editorial content such as 
magazines or blogs are less explored by 
Romanians when it comes to seeking 
inspiration.

Only 4% are willing to experiment with 
modern dishes at the Easter table. This 
may be due to the fact that Romanians 
have started to eat less traditionally, and 
holiday meals are seen as the perfect 
opportunity to enjoy the taste of 
childhood.

Supermarkets or hypermarkets offer a 
wide range of products and ingredients, 
allowing Romanians to do all their 
shopping at once. However, they do not 
neglect local markets, which also play an 
important role in the purchasing process.

Regarding online stores, Romanians are 
still skeptical when it comes to buying 
ingredients, with only 18% opting for them. 
Most likely, they feel the need to analyze 
the products in person with their own 
eyes.

Romanians who don't get involved in 
preparing Easter dishes buy traditional 
products or dishes from large stores and 
local markets, places where there is 
diversity as well as local products.

The ingredients are 
acquired from...
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64% 48% 47% 6% 5% 3% 2%

When it comes to purchasing products 
from local producers, Romanians primarily 
turn to local markets. Farms are also 
within the same sphere and are a good 
source of such products for Romanians.

However, Romanians also frequent 
mainstream stores – supermarket or 
hypermarket, as well as those specialized 
in local products, but still in physical 
format.

Only 13% of Romanians opt for specialized 
online stores.

Cheese Eggs Lamb Vegetables

Purchased 
local 

products

Fruit

47% 40% 39% 39% 38%

Sweet bread 
(Cozonac)

Bread Alcoholic 
beverages

Easter cake
(Pasca)

37%
34%

25%
24%

Non-alcoholic 
beverages

Bird meat Sausages, babic Beef

23%
20% 20% 15%

10%
9% 3%

Preserved salads 
(eg. zacusca)

Jam, compote Other products

As local products purchased or intended 
for purchase, Romanians include cheese, 
eggs, lamb meat, and fresh produce 
(vegetables and fruits) in line with the 
Easter holiday.

Cozonac (sweet bread) and fresh bread 
are essential parts of the feast.

Drivers in choosing local products

65%

21%

32%

35%

46%

The quality of the products is much 
better, compared to those found in the 
supermarket/hypermarket

I want to support the local economy

I want to preserve local traditions

I trust the ingredients list of the products

They have a clean label (no e's)

Romanians associate local products with 
quality compared to those found in 
"commerce," in supermarkets or 
hypermarkets. This is the main argument 
when it comes to choosing local products 
versus imported ones. Additionally, these 
products inspire confidence through their 
ingredient list in the perception of 
Romanians.

46% of Romanians have a desire to 
support the local economy by purchasing 
local products, while 35% want to keep 
local tradition intact.

Price is the main barrier in purchasing local 
products, as Romanians perceive these 
products to be expensive.

Romanians are not tempted to buy such 
products also due to limited access to 
specialized stores or producers.

Additionally, they themselves are 
producers and make their own traditional 
products. Romanians are known for making 
their own beverages, preserves, and other 
products at home or turning to 
knowledgeable acquaintances in this area.

When allocating the budget for Easter, the 
importance of specific aspects of that 
period is highlighted. Priority is given to 
food, as the festive meal holds special 
significance in Romanian culture. 

The amount allocated for gifts for loved 
ones and for cleaning services is more 
substantial, whether it's for specialized 
products or services.

Regarding travel and purchasing new 
items for the home, such as curtains, 
furniture, Romanians do not place as much 
emphasis and allocate smaller amounts in 
these directions.

Decorations

Cleaning

New things in the house 

Gifts

Travels

Food Mean
(RON)

%
Under 50 
RON

42 3 27 32 11 18 7 1

13 6 13 9 4 9 9 38

7 11 33 20 5 6 8 12

13 8 16 7 2 3 9 43

12 32 32 7 1 1 8 8

27 18 19 4 6 25

51-100 
RON

101 - 300 
RON

301 - 500 
RON

501 – 600 
RON

More than 
600 RON

I don't know/ 
I can't 
estimate

Not 
applicable

MORE INSIGHTS AT REQUEST

Segments can be formed based on the perceptions of Romanians and/or their behavior 
present in the dedicated questionnaire

*If interested, some of the demographics or/and variable can be merged

DEEP DIVE ON SEGMENTS AT REQUEST
DEMOGRAPHICAL: 

Gender

Children

Age

Education

Marital status

Income

Ask consumer@starcomww.com for details

395

281

270

208

147

114

  Online stores where Romanians buy or intend to buy local products

Easter Shopper Profile

Easter Consumer Profile depending on lifestyle, values, products or brands purchased, etc.

Comparative conclusions of the results from 2016 vs. 2024

Comparative results for the budget allocated by Romanians on categories of 
products/services (gifts, food, etc.)


