
Women between 18 
and 24 y.o. are the ones 
missing their friends 
the most. The absence 
of experiences/ 
adventures with their 
friends in this period 
made them isolate 
themselves in social 
networks, games, 
books, movies and 
series etc.

I missed the trips with friends

I missed going out with my friends

I talked daily with my friends on social networks

Miss my friends

I have become more aware of my actions
on the environment
I have been involved in several social causes 

I had a much busier schedule, reorganizing my daily life

I bought electronic products/ household appliances to make
my daily life easier
I spent less money during this period

Involved in good causes

Making my life easier

I replaced the office outfit with the casual home wear

I did less physical exercises

I did not pay attention to the way I dress

I felt more unattractive and distrustful of myself

I started not to care

I spent more time with my family
I was more attentive to my health and
the health of those around me
I took care of the household chores
every day
I paid attention to my diet and my family diet

I put my family first and forgot about myself

I shared household chores in the family

There were several tensions in the family during this period

Me and my family

I only managed to keep in touch with family and very
close friends

I isolated myself, away from friends during this period

I have become much more distant from people

I did sports at home/ avoiding gyms

Isolated

I began to pay more attention to myself and my
needs
I realized that I need a change in my personal life/
that I am stuck
I felt the need to talk to a psychologist

I realized that I am not happy in my relationship

I started doing psychological therapy

Me first

Adopted lifestyle during the pandemic

The impact of COVID-19 pandemic on women

Hardest thing women had to cope with in this 
pandemic year, was not having their dear 
ones/friends around. 

They tried to keep themselves occupied through 
new activities: hobbies, being involved in good 
causes, looking for new ways to organize and 
simplify their life.

 For some of them the daily routine absence (going to 
work, going to gym, going out) came with a “I don’t 
care” state.

Just a small part of women isolated themselves, as 
their mind and soul was with their friends and family.

Lifestyle Adopted by Age segments

How has the Pandemic Impacted Women Professionally?
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Cooking has become my main activity

I felt the need for change, so I took care of the interior
design of my house
I have developed different skills and passions

Developing new hobbies

Miss
my friends

Involved
in good causes

Making my
life easier

I started
not to care

Me and
my family

Isolated Me firstDeveloping
new hobbies
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Totally Agee + Agree Neutral Disagree + Totally disagree

For women between 25 
and 34 y.o. the 
pandemic period came 
with a revelation, to  
put themselves first 
and start a lifestyle 
based on 
self-confidence, 
wanting to change the 
bad things in their lives, 
realizing that the 
beauty is not coming 
from the exterior, but 
from their way of living.

Women between 35 – 
44 y.o. developed new 
hobbies, cooking being 
one of the main 
activities done in the 
pandemic period. They 
were more attentive to 
themselves and their 
family’s health, 
spending more time 
together, taking care of 
the household chores.

Mature women 
(between 45 – 55 y.o) 
spending more time at 
home they felt the need 
to reorganize and 
simplify their life. They 
bought helpful 
household products and 
organized their weekly 
schedule. Also they 
became more aware of 
their actions on the 
environment and got 
involved in good causes.
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Most women were disappointed that they 
couldn’t have a professional development during 
this period as they wanted to. As an advantage 
of working from home, they were able to manage 
more easily the household chores and paid more 
attention to their children’s education.

Young women (18 – 24 y.o.), 
have easily adapted to the 
changes during the pandemic 
period, they easily combined 
work from home with the 
household chores, having more 
personal time which was filled 
with online courses for new 
qualifications.

For women aged between 25 
and 44 y.o., the pandemic was 
an obstacle in their professional 
development, as staying at 
home with their children was a 
blessing, but also very hard to 
focus on their work tasks.

Mature women (45 – 55 y.o.) 
realized they want to change 
their job.

Worriedness was the main feeling for women in 
the pandemic context, especially women 
between 25-34 y.o. with a high education (young 
professionals).

Most tired felt the mature women (over 45 y.o.)., 
with kids in the household. They also felt afraid 
for their family’s safety.

Women aged between 25 and 34 y.o., became 
more agitated, angry, being isolated and missing 
their friends and old activities. They also felt 
frustration, as they believe they gained weight 
and became unattractive.

Young women (18-34 y.o.) were the ones 
developing many passions and interests during 
pandemic period, such as cooking, watching 
movies/series, sport activities, personal care 
routines, personal and professional 
development, make-up.

While more mature women used their free time 
to play games and to read. They also started to 
be interested in health and nutrition, in order to 
take care of their family’s health.

Online shopping became one of the main 
interests for active women (25-34 y.o.), as young 
parents most probably they bought baby 
products or books, as we notice an increase in 
reading during pandemic period.

More loved, rested, balanced and calm women 
were represented in this period, by those who 
put themselves and their family first, developing 
new hobbies and involving themselves in social 
causes.

Young women (18-24 y.o) felt happiness in 
greater extent than other age segments, they 
felt more beautiful and energetic, finding new 
passions and hobbies and putting themselves 
first.

For women, the pandemic was a period of 
self-discovery. One of the conclusions reached 
was the fact that they are not satisfied with 
their current job, so they started looking for 
other professional opportunities.

I could not have a professional 
development as I wanted

I managed to easily combine work 
from home with household chores

I worked more from home

I was looking for a new job

I realized I wanted to change my 
job

Working from home I had more 
personal time

Working from home has helped 
me pay more attention to 

children’s education

Working from home came with a 
lot of frustration

I realized that I don’t like what I 
do/ the profession I chose

Work from home exhausted me 
during this period due to the busy 

schedule

I lost my job

I took online courses to learn new 
qualifications

Standing with children at home, it 
was not easy for me to focus on 

work

I got closer to my office 
colleagues
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29 3317
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By Life StagePerception

43%
More worried

33%
More agitated

27%
More frustrated

18%
More balanced 17%

More alone

12%
More loved

11%
More rested

11%
More calm

9%
Happier

7%
More
energetic

5% Thiner

5%
More
beautiful

17%
More unattractive

25%
Fatter

21%
More careless

32%
More angry

41%
More tired

33%
More fearful

Personal care routine 
(skincare/bodycare)

Personal and 
professional 
development through 
online courses

Fashion (clothes/ 
shoes)

Make-up

Environmental 
protection

Social causes

Cooking

Movies/ series

Reading

Online shopping

Health/ nutrition

Interior 
decorations/ home 
design

Exercices/ sports 
activities

Games

Cooking relaxes me

I like to make a sweet and healthy surprise to 
my loved ones

I have control over the ingredients used in food

The fact that I can reinterpret certain recipes

I like to pay attention to the way the food is 
presented on the plate

Cooking is an excuse to gather your loved ones 
at the table

It's a way to take care of my silhouette

It's an activity I do with my friends

All base 18-24 y.o. 25-34 y.o. 35-44 y.o. 45-55 y.o. +55 y.o.

All base 18-24 y.o. 25-34 y.o. 35-44 y.o. 45-55 y.o. +55 y.o.

While younger segment of women saw cooking as relaxing, 
the mature segments were more attracted by the details:  
ingredients, plating and a reason to gather the loved ones 

together. 

Women appreciate beauty in 
every aspect of their life, 
and their home is one of 
them.

7 out of 10 women from urban practiced sport activities at 
home in the past year. Outdoor was a safe alternative for 
women to practice physical activities.

Fitness was the main sport activity practiced by women during the 
pandemic period. Followed at a significant difference by jogging, 
aerobics and cycling.

I like the idea of beauty

I felt the need for change

I wanted to create a pleasant space for myself and my family, especially 
since I spent most of my time at home

Spending more time at home, I realized that 
certain things are missing from our house

The fact that I can be creative

I like the idea of reconditioning 
older furniture items

I had to create a space 
for work from home

62%

55%

54%

36%

33%

25%

16%

Spending more time at home women felt the 
need to change the mood of the house in order to 
feel more comfortable and to have a special 
place.  Some of them realized that there are 
products missing in their household that could 
be useful in certain moments.

68%
At home

45%
Outdoors (park, sports base) 17% At the gym

41%
Fitness

33%
Jogging/ 
running 
in the park

31%
Aerobics

30%
Cycling

17%
Yoga

15%
Pilattes

4%
Swimming
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Worriedness and Tiredness  
main feelings women felt in 
the pandemic period

Cooking is the main passion 
developed by women during 
the Pandemic period
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Women have passed through a HARD pandemic year full of 
CHALLENGES, SADNESS, AWKWARDENSS, as nothing 

was safe and they were used to anymore. 
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