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GENERAL Current Gen Y is indeed the Tech Generation, being digitally native
and growing up in the technology era.
INTERESTS Younger generations are also more multitasking and self centric,

while being less involved in social and political matters.
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External Politics Social Problems Are multitasking
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Play games on PC/ Wii/
PlayStation/ Phone

at least monthly
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Theater Museums/ Art gallery/ Exhibition Pop/ Rock Concerts

at least 1 time/ 3 months at least 1 time/ 3 months at least 1 time/ 3 months

INTERNET

Despite performing basic on line
activities, Baby Boomers manifest

same on line interest in products
related information as Generation X.
On line product information is more
appealing for generation Y, also more —
familiarized with e-commerce.
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Health/ Art&
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Top 3 site interest Online activities (besides mail & mess)

Educational  Entertainment Search engines  Product info Read blogs  Upload photos  Join chat
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visit Facebook once a week
SOCIAL Social TN 11% - 35% I 6%

network 9% are 31% are 64% are
profile on Facebook on Facebook on Facebook
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TV watching for BabyBoomers is active, watch TV daily

planned and constant all day long, for

Generation X is qualitative and selective and e Oy Cawy
for Generation Y, TV is always on during in
house activities, often as musical background.
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Have bought at least
one title in past month

Newspapers as main
source of information

Local and national | Fashion beauty

Magazines as source Evanty

of useful information cosmetics
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horoscope
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and education news internet

Listen radio
for music @ 64%

Cinema q

See a movie
at cinema
than on TV
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Prefer a book

READING vs. a movie

Subjects of interest
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SHOPPING Kids & Their
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Reading books at least monthly Purchase place Purchase place: Internet
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) ) bookshop and printed
press distribution stall

Ask for details from consumer@ro.starcomworldwide.com




