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MILLENNIALS’ DRINKING HABITS

56% of the millennials go out at least 
monthly. Cafes and bars / pubs are 
their favorite places to hang out. 

Drinking spirits is all about having fun and 
trying new things. 

Millennials know what brands they want to 
drink, 75% already admit having a favorite 
set of brands. 

Drinking spirits is 
a social activity!
5 out of 10 millennials drink spirits. 
They drink it most often when 
attending social events, like weddings, 
going to bars or clubs. 
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Go out to bars, pubs, cafes or discos 
at least monthly

56%
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I like trying out 
new drinks or 
combinations 

I have a favorite 
set of brands I 
drink on any 

occasion 

When I travel, I 
like to discover 

new trends 
regarding spirits

I usually drink 
what the others 

are drinking

I favor products 
produced by 
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companies, they 

are more 
authentic

I usually drink 
what is on 

special offer 

I drink a 
renowned 

brand, because 
that offers me 
a special status
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are clearly whiskey & vodka. At the end of the preference spectrum are rum & gin. 

Jack Daniel’s is the whiskey brand with the best awareness (TOM, spontaneous and prompted), 
while. For vodka the podium is disputed between Stalinskaya and Absolut, the later having a slight-
ly lower prompted awareness, but winning on TOM and spontaneous indicators. 

25% admit drinking whiskey or vodka at 
least monthly. 
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62%
During parties, 
when we want 
to energize

44%
When I am 
planning an 
epic night out 
and I want to 
have fun

21%
With my 
family at 
home

20%
During big 
family 
reunions

17%
When I want 
to relax after 
work

5%
During work 
meetings, to get 
the meeting 
started

42%
When meeting old 
friends at home and we 
want to pamper 
ourselves with good 
food and drinks

32%
To 
celebrate 
after 
having a 
success

21%
Before going to 
the clubs, as 
warm up

Friday or 
Saturday night, 
when we 
spontaneously 
get together
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A party at home, 
with friends and 
many other persons
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Average
160 RON 

7 out of 10 millennials spend less than 100 RON on spirits when 
going out. The same number of millennials allocate 200 RON 
or less for a home party. 

For 62% of the millennials spirits serve as energizer during 
parties, being also the appropriate drink to celebrate 
spontaneous getting together or parties. Only 5% make use 
of them in professional contexts and ~20% drink them alone 
or with their family. 

Preferred Brands
Jack Daniel’s, J&B, Ballantine’s, Johnnie Walker, Absolut, Finlandia and Bailey's. Vodka is a drink they 
prefer more during going outs. 

However, in average a Millenial spends 160 RON for home 
parties and 91 RON for going out: home parties budget is 
higher due to the fact that it serves the consumption needs of 
multiple persons.

Friends and parties are the first information 
sources used by millennials. Bartenders come in 
forth place and are as relevant as the trends they 
observe when travelling. 

Criteria for decision making 
have mainly to do with the 
product’s quality – its taste, 
aroma. Second most important 
factor is price. They also 
appreciate a renown brand and 
their friends recommendations.

The bartender’s influence 
seems to be reduced, similar to 
the production year or the 
product’s design. 

Only 16% drink their spirits 
simple, the majority prefers 
mixed drinks. 

Tomato juice and energizers are 
not so popular choices, less 
than 4% of the millennials 
mixed them with spirits. 

9 out of 10 millennials drink shots, 3 out of 10 drink 
them at least monthly. Places outside their home, 
like bars and clubs, are the best for drinking shots.

6 out of 10 millennials associate shots with tequila, 4 out of ten connect it to herbal liqueurs, like 
Jägermeister. Drinking shots with vodka or whiskey is an option for 2 out of 10 millennials. Less popular 
choices are Stroh and rum shots. 

Shots are the best way to celebrate being together, a moment of total closeness. They are also the best 
way to change registers, get out of the ordinary.11% of the millennials see it as warm up for the 
evening. 
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Mixed with natural juices 
(apples, oranges , etc.) 

Like cocktails
Simple, without any 
other ingredient

On ice Mixed with juices 
or other sodas

7%
Like shots

4%
Mixed with energizers
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Home Bar/Clubs
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BAR
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Brand Awareness 

Jack Daniel’s Stalinskaya J & B Finlandia Teacher’s AbsolutBallantine’s

Jack Daniel’s J & B FinlandiaAbsolut Ballantine’s
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Prompted TOM All spontaneous
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Bailey’s Johnnie
Walker

Stalinskaya

17%

8%
15%

4%H
O

M
E

Jack Daniel’s J & B FinlandiaAbsolut Ballantine’s Bailey’sJohnnie
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Brand
49%

When I feel 
totally connected 

to my group of 
friends and we 

want to 
celebrate that 

we are together

When I am having 
fun with my 

friends and I am in 
the mood for 

something out of 
the ordinary, 

something playful

To warm up at 
the beginning 
of the night 

When I want 
something 
new and 
original

At the end of 
the evening, 

when we want 
to go home and 

drink a last 
shot together

when we 
want to 

(re)energize 

When we 
compete and 
want to test 

our limits 
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