
Accessing the retailer's website
on the laptop/ PC

IT HAS BECOME A HABIT 
FOR ONLINE URBAN 
ROMANIANS TO PREPARE 
THEIR SHOPPING BASKET 
WITH 3-4 WEEKS BEFORE 
THE ACTUAL BF DAY.

If in 2015 and 2016 they paid attention to Black 
Friday communication  with just 1 week before, the 
trend has changed starting with 2017 and nowadays 
they start to pay attention to this event with 3-4 
weeks before.

HIGH INVESTMENT 
PRODUCTS DETERMINE 
ROMANIANS TO START 
THE PURCHASE JOURNEY 
EARLIER.

Categories that half of urban online Romanians see as 
high investment and start planning to buy on Black 
Friday with more than one month are: smartphones, 
tablets & accessories, photo/video products, 
TV/electronics, home appliances and computers, 
Laptops & accesories.

PLANNING AHEAD, STILL 
DOESN‘T MEAN BUYING 
AHEAD. 

In 2018 online urban Romanians have a similar 
purchasing behavior as in 2017, concentrated around 
Black Friday weekend and actual Black Friday day, as 
they consider it the best offer period.
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AMONG THE WAVES 
MEASURED ROMANIANS 
KEEP THEIR OPINION 
THAT THE BEST OFFERS 
ARE DURING THE BLACK 
FRIDAY DAY.

39% are passive about Black Friday communication, 
similar with the 2016 percentage. A significant lower 
number of people declared that Black Friday 
campaigns done before the promotional weekend 
increase their purchase interest (28% vs. 21%). Some 
feel that these early communication campaigns are 
just reasons for retailers to rise the price before the 
actual day and give them a fake discount.
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EVEN RETAILERS’ 
WEBSITE CONTINUES TO 
BE NO 1 INFORMATION 
SOURCE FOR BLACK 
FRIDAY SHOPPING, IN 
2018 HAS REGISTERED A 
SIGNIFICANT DECREASE.

This year the online ads have become even more 
important than in 2017 and has registred a significant 
increase.

We notice also an increase of WOM, 17% of 
Romanians have found out of retailers offers from 
thier friends, family, collegues.

A raising source of information is directly in store, 
being a good occasion to test the products.

IF WE PUT THE WORDS 
EXTRA LARGE AND 
DISCOUNTS TOGETHER 
WE HAVE THE MOST 
ATTRACTIVE BLACK 
FRIDAY MESSAGE!

REASONS TO BUY USING 
THE MOBILE PHONE?

Other messages most people are receptive during 
Black Friday are: free shipping and the % of discount. 

HIGH INVESTMENT 
CATEGORIES ARE MORE 
LIKELY TO BE BOUGHT 
USING THE LAPTOP/PC. 

All measured categories have mostly been bought 
accessing the retailer‘s website on the laptop/PC. 
Black Friday is an event taken seriosly, that‘s why 
romanian need time to get information about the 
products they want to purchase, plus a bigger screen 
in order to better see the products and all their details 
and specifications.
Mobile is used more for the impulsive buying or 
convenience: cosmetic products, books, watches, 
cds/dvds, toy and kids products, DYI products, skin 
care products etc.

People use the Mobile Phone as a purchase 
device for Black Friday as it is more convenient 
than the PC/Laptop (for 9 out of 10 online urban 
Romanians). Another reason that slightly 
increased from previous wave is the additional 
discount received on the retailer’s mobile phone 
app.

CONVERSION RATE 
HASN‘T REACHED IT‘S 
POTENTIAL IN 2018, IN 
AVERAGE RETAILERS 
CONVERTED ABOUT 50% 
OF THE INTENDERS IN 
BUYERS.

Best conversion indexes are registered for product 
categories like: photo/video products and fashion 
items.
 
Make up and personal care products, mobile 
phones/tablets and HH appliances remain one of 
the most bought categories with a medium 
conversion rate.
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NO SIGNIFICANT 
CHANGES FOR BF 2018 
COMPARING WITH 2017.

2018

online users, aged 18+, living in urban areas 

by Starcom Romania

Even is not a significant difference the number of Lost 
Buyers has slightly increased, there is an intention 
but something has disappointed the consumer.

Friday Indifferent register a slightly decrease as a 
sign that BF is becoming an expected event.

in collaboration with
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“Aveti grija ca maresc preturile inainte de black friday. 
Eu urmaream o masina de spalat care s-a scumpit cu 
400 de lei, apoi i-au facut reducere 100 de lei. Mare 
grija.” (source: Zelist)

"Reduceri" de Black Friday pentru o intreaga luna :)) Nu 
stiu de voi, dar eu am pierdut partea cu reducerile.” 
(source: Zelist).
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FOCUS ON CLOTHING, 
SHOES AND 
ACCESSORIES

Due to the period when takes place this event, people 
tend to buy winter clothing. Boots remain the top 
clothing object, followed this year buy jeans/trousers. 
Similar with 2017 people spent more than intended, 
as they tend to buy more items in the impulse of the 
moment.

FOCUS ON SKIN CARE 
PRODUCTS

In terms of cosmetics and personal care products, in 
2018 online urban Romanians bought in greater 
extent perfumes, and on second place face care 
products. Most people declared they spent between 
less than 100 and 300 RON on cosmetics.

FOCUS ON MOBILE 
PHONES, TABLETS OR 
ACCESSORIES

Smartphones remain the stars of this category and 
accessories have the highest conversion rate. Online 
urban Romanians spent in 2018 a lot more than 
intended, most of them 1000 RON and more.

FOCUS ON TVS & 
ELECTRONICS

Smart TV is the device bought by most online urban 
Romanians in 2018 (88% conversion rate). Smart TV 
possession has increased over the past 3 years in 
Romania (source: Consumer Report 2018). Audio 
system has a very good performance reaching a 141 
conversion rate. Most Romanians spent more than 
1000 RON for electronics.

EVEN IF ROMANIANS 
INTEND TO CHOSE THE 
PRODUCTS FOR BLACK 
FRIDAY RATIONALLY, THE 
IMPULSE PURCHASE IS 
INCREASING VERSUS 
PREVIOUS YEAR.

Most people buy for Black Friday the products they 
need or as a replacement of the broken ones. 

Comparing with the previous wave, the impulsive 
choice “products I like, with no special reason” has 
increased significantly in 2018 (22% vs. 28%).

Ask for details from consumer@ro.starcomworldwide.com
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Most presents bought during Black Friday remain 
those for winter celebrations and birthdays in the 
family.

IN 2018 ONLINE URBAN 
ROMANIANS STILL SPEND 
LESS THAN PLANNED.

33% planned to spend 1000-2000 RON, but only 
23% did, more people ending up spending 
between 301 and 500 RON. 

There is a stationary spending evolution 
compared with 2017.

ROMANIANS PAY 
FOR BLACK 
FRIDAY WITH 
THEIR SAVINGS.

In 2018 we notice a slightly 
increase regarding the credit card 
payment, most probably related to 
impulse purchases increase, Black 
Friday being an opportunity to buy 
products people don’t usually 
afford.

 

4 OUT OF 10 ROMANIANS 
CONSIDER THE BLACK 
FRIDAY DISCOUNTS 
NORMAL/ACCEPTABLE.

The other half is unpleased with the events‘ 
discounts: too small, no price differences.

 

A PREVIOUS PLEASANT 
EXPERIENCE IS THE TOP 
REASON ROMANIANS 
CHOOSE A RETAILER FOR 
BLACK FRIDAY 

Product variety, free delivery, retailer’s reputation 
are also important and should be taken into 
consideration as factors that influence their online 
shopping place choice. 

 

ROMANIANS REMAIN 
FOCUSED ON LOWER VALUE 
PRODUCTS. FOR THEM 
BLACK FRIDAY ISN’T 
ANYMORE AN OPPORTUNITY 
TO BUY EXPENSIVE 
PRODUCTS, THAT THEY 
DON’T AFFORD IN THE REST 
OF THE YEAR, IS MORE LIKE 
BUYING SOMETHING THEY 
NEED OR REPLACE A 
BROKEN PRODUCT. 

Also we notice a highly increased purchase 
intention for photo/video products and 
accessories in 2018, maybe related to consumers 
increased preference for visual content (as a 
perspective, based on Consumer Report 2018 
data, Instagram has an accelerated increase in 
the past 4 years especially among young 
generation. 
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“Prea multe preturi marite artificial inainte si 
"reduse" vineri, ajungand sa coste mai mult ca 
acum 2 luni.”

“Obiectul pe care il doream a avut o reducere 
prea mica.”

I could order
directly form
the reatiler's 

app
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