


Smartwatch and wireless 
headphones 
are the most used 
wearables, both for 
men and women.

Bixby by Samsung is still the 
most used voice assistant 
service among urban 
internet users, but Alexa & 
Cortana are catching up.

Technologies people intend to 
use in the near future

Urban internet users are open to new technologies 
usage, especially smart home appliances and 5G, 
followed by smart wearables, in order to upgrade 
their life conditions, thus simplify their lifestyle. 

Even so, since some of these technologies, like 
smart appliances, voice assistant, are no longer 
considered new, consumers may shift their attention 
and curiosity to more intriguing ones such as 360 
photos/videos & Augmented Reality (AR) which are 
on an upward trend this year.

17% 37% 26% 9% 12%

Consumers recognize and understand AI’s core 
abilities: they know AI can solve problems, learn 
new things or understand speech.

However, AI can also stir up concerns in people’s 
minds worrying about machines replacing people’s 
jobs (51%).

77% of people 
have heard of at least one 

Web 3 technology 

Cryptocurrency

A widely researched topic

Cryptocurrency

– the preferred way of investing in 
digital assets

Crypto/NFT most important benefit:

the future of investing

The most desired industries that people would like 
to see in the Metaverse are

Home Appliances, Banking, 
Fashion, Home Deco.

More adopters to come

Smart home 
appliances 
(e.g.: robot 
vacuum 
cleaner)

Smart 
wearables 
( e.g.: 
smartwatch, 
self-poweres 
chargers)

Personal data 
security (e.g.: 
in your own 
home using 
facial 
recognition)

5G Green 
energy 
(e.g.: solar 
panels, 
electric 
cars)

Virtual 
tours at 
museums/ 
art 
galleries

Voice 
assistant 
(voice 
command 
services)

360 photos/ 
videos

Artificial 
intelligence

Virtual 
Reality (VR)

Robots Augmented 
reality (AR) 

None 

In greater extent 
people aged between 
45-55 y.o. (38%) and 
high HH income 
(38%).

In greater extent 
people aged be-
tween 18-24 y.o. 
(37%).

How people understand
Artificial Intelligence
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It can control

the hum
an m

ind

It can provide personalized

online experiences

It helps to identify

and com
bat cyber attacks

It has the ability to replicate

human interaction

He has the ability to interpret

what people are saying and to

provide answers

It is based
on logical thinking

He has theability to learn

It can replace people's jobs

Has the ability to solve problems
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54% people feel comfortable interacting 
with brands that use Artificial Intelligence 

(AI), especially men

I don't 
know/I'm 
not sure

To a 
very 
small 
extent

To a small 
extent

To a great 
extent

To a very 
great extent

Hats with 
built-in 

headphones 

VR glassesSmart fitness 
bracelets that 
measure your 

body parameters

Wireless 
headphones

SmartwatchPortable 
bluetooth 
speaker

It represents the 
future of 
investments

There is no 
centralized 
institution to 
regulate them

I don't 
know/ I 
don't 
answer

I can join a 
community, I can 
make friends 
with common 
interests

It gives me more 
control over my 
finances

Another 
industry

Alcoholic 
beverages

Non-alcoholic 
beverages

RetailToys & 
products

for children

The music
industry

The
pharmaceutical

industry

Food industry
(sweets, food)

Real EstateHealthcareTech/
gadgets

Personal
care 

AutoHome decoFashionBanking
Home 

Appliances

Ask for details from consumer@starcomww.com

31 36 30 31

29 25 18 20 18 18 13 13 14 12 13 10

27 30 31 30 24 28 23 26 22 25

61 73 68

58
27

9

76 73 68

66
29

12

Bixby (Samsung)

Cortana  (Microsoft)

Ale
xa

 (A
m

az
on

)

Siri (Apple)

I d
on

't 
kn

ow

Other

44
47

35

34

34

22

30

22

68

8
10

Cryptocurrency is well known by both men and women, but when it comes to NFT and Metaverse, men are 
more prone to have heard about these technologies.

Even though, both men & women have heard about 
Cryptocurrency, men are prone to take it a step 
further and do research on the subject. The same 
behavior applies to NFT and Metaverse, even if at a 
lower rate.

Web 3 technologies seem to be the most appealing 
to younger generations.

There is a higher adoption of Crypto & Metaverse by 
younger professionals (18-34 y.o.) and by people 
that have no children. 

The world of investing is still male-dominated, no 
matter the assets of interest.

Compared to present owners or users, more people 
declare that they are interested to get involved in the 
Web 3 market in the future.

Cryptocurrency remains the most preferred, as it is 
the most popular in the Romanian market.

38% of people interested in cryptocurrencies or 
NFTs believe they may represent the future of 
investing, especially millennials.

On the other side, more senior people (45+) 
appreciate more the advantages of the decentralized 
ecosystem.
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In greater 
extent younger 
generations 
(18-34 y.o.) and  
mid-high HH 
income

In greater extent young generations 
(18-24 y.o.) and high HH income
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